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Philip Morris “Comes a Long Way” 


“You’ve come a long way, baby.” 
That's the well-known theme of 
Philip Morris's Virginia Slims cig¬ 
arettes. It could easily be applied to 
Philip Morris itself. 

Ten years ago, Philip Morris was 
in sixth place in the cigarette industry 
with about a 9-percent share of the 
market in the United States. Today, 
the company is in second place, with 
more than 20 percent of the market. 

In 1969, Philip Morris passed the 
$l-billion mark in sales. In 1972, sales 
exceeded $2 billion. A worldwide com¬ 
pany, it markets more than 140 cig¬ 
arette brands in 162 countries and 
territories. 

~ Evidence of the company’s growth 
and strength is the $200-million manu¬ 
facturing and research complex it is 
building in Richmond, Virginia. ~ 
“When completed in 1974, the com¬ 
plex will be the largest and most 
modem cigarette manufacturing facility 
jn the world,” says Ross R. Millhiser, 


president of Philip Morris, Inc. 

“It will be capable of producing 
approximately 25 percent of all cig¬ 
arettes now sold in the U.S.” 

Strategically located on a 150-acre 
site within the city of Richmond along 
Interstate 95, the East Coast’s main 
. arterial highway from Maine to Florida, 
the complex is attracting considerable 
attention. 

The most striking entity of the com¬ 
plex of buildings is the newly com¬ 
pleted $6-million Research Center 
Tower. The structure stands out as a 
dramatic vertical accent, 120 feet high, 
set in a basically horizontal landscape 
of low buildings. 

It marks the latest in a series of 
steps taken during recent years by 
Philip Morris to accelerate scientific 
investigations, always an important part 
of the firm’s operations. 

It takes its place among six other 
buildings of the Research Center. 

Joseph F. Cullman 3rd, chairman of 



The Research Center Tower, in Richmond, is a part of a tremendous complex of research 
and manufacturing buildings. 
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the board of Philip Morris, Inc., says: 
“The Research Center Tower symbo¬ 
lizes our continuing scientific research 
efforts, and also the start of a new phase 
of intensive explorations aimed at pro¬ 
viding consumers with the best pro¬ 
ducts possible. Our need for more 
scientific knowledge has never been 
greater. ; 

“If we are to continue to offer pro¬ 
ducts of superior quality as consumer 
tastes and preferences change, we must 
continually expand our knowledge of 
all phases of tobacco science.” 

The eight-story tower provides 100,- 
000 square feet of space and $1 million 
of advanced instrumentation. Equally 
important, the tower dramatizes Philip 
Morris’s regard for the role of the 
scientist in the tobacco industry. 

Every relevant scientific discipline is 
represented on the research staff, which 
now totals about 400 scientists, tech¬ 
nicians, and support personnel, and 
includes 40 Ph.D.s. Fields of investiga¬ 
tion cover all appropriate branches of 
chemical and physical analysis, includ¬ 
ing smoke chemistry, chromatography, 
spectrophotometry, biochemistry, agron¬ 
omy, microbiology, psychology, filtra¬ 
tion, flavor formulation, organic chemis¬ 
try, and isolation and identification of 
volatile flavoring constituents. 

A distinguishing feature of the Re¬ 
search Center is the spirit of coopera¬ 
tion and scientific freedom that prevails. 
While projects are often designated to 
specific research teams, senior profes¬ 
sionals are given wide latitude to pursue 
explorations on their own. 

“We place a high premium on an 
atmosphere that blends assigned and 
independent investigations,” says Dr. 
Helmut R. R. Wakeham, vice-president 
of research and development at Philip 
Morris. “Our people are very responsive 
to the company’s needs. The company 
in return respects the range and depth 
of talent we have at the Research 
Center.” 

Through its many varied research 
programs, Philip Morris has developed 
products and processes for more than 
140 patents. 

Among the many contributions of 
Philip Morris over the past 12 years 
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In a Tower laboratory, Dr. Thomas V. Van Auken separates tobacco flavor components. 


are the following: 

• developing and providing to the 
industry a 20-port smoking ma¬ 
chine, which established basic 
uniformity for worldwide in¬ 
dustry testing of cigarettes; 

• developing extruded fluted plas¬ 
tic filters; 

• developing process for freeze- 
dried tobacco; 

• developing a puff-by-puff smok¬ 
ing machine permitting more 
precise analysis of smoking con¬ 
stituents as combustion of to¬ 
bacco progresses down the cig¬ 
arette rod. 

Among the projects now underway 
at the tower and the other buildings of 
the Research Center are chemical and 
physical studies into the nature of 
tobacco, smoke, and flavor; research on 
perfecting the techniques for analyzing 
tobacco and the thousands of smoke 
constituents; and the development of 
improved products and processes. 

"The heart of the business in re¬ 
search and development is team effort,’’ 
says Dr. Wakebam. "We have a great 
number of projects underway that re¬ 
quire close inter-departmental coopera¬ 
tion. The new tower provides the 
Research Center with a new level of 
flexibility and adaptability which is 
vital to the changing nature of our 
work.” 

The graceful soaring curves of the 
outside cylindrical shapes of the Re¬ 
search Center Tower suggest far-reach¬ 
ing research programs, while the broken 
planes and pragmatic-looking angular 
shapes indicate down-to-earth product 
development. 

Its architect was Ulrich Franzen, a 
leading advocate of the contemporary 
school of architecture that seeks to go 
beyond functionalism. 

“An effective building must of itself 
encourage the people who work within 
it to be creative,” Franzen says, “at the 
same time that it furnishes them with 
the spatial versatility and convenient 
services necessary for them to be crea¬ 
tive.” 

Thus, the tower provides, on the 
one hand, ample and flexible physical 
facilities for research and development 
projects, but equally important, a de¬ 
sign that meets the human require¬ 


ments for creative work. 

Among the tower’s chief features is 
the manageability of modular laboratory 
space, which affords “research options” 
whenever one project is succeeded by 
another or leads to an unexpected new 
direction The tower’s internal partition¬ 
ing may be used in many ways, in order 
to accommodate the frequent need to 
alter laboratories to meet changes in 
research projects and goals. 

“This concept of a flexible laboratory 


structure,” says the architect, "is 
uniquely suited to the research needs of 
the tobacco industry. Every laboratory 
module is provided with all conceivable 
lab services, as well as the necessary 
environmental controls.” 

The walls along two sides of the 
building on each of the laboratory floors 
contain all the required "plug-in” ser¬ 
vices—such as electricity, water, gas, 
and vacuum. New lab configurations 
can be achieved rapidly and economical- 
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ly with minimum rewiring and re- 
piping. 

Each series of laboratories has a 
distinctive color scheme. In addition, 
there is a lounge and seminar area on 
each floor with sweeping window views. 
Separate service and staff corridors pro¬ 
vide for maximum mobility, safety, and 
service. 

Other features to serve the research 
scientists include conference and de¬ 
monstration rooms, angular “non-cu¬ 
bicle” offices, a 209-seat fully equipped 
audio-visual lecture hall, specialized 


library areas, and information storage 
and retrieval facilities. 

Complementing the tower, just out¬ 
side, is “Symbol,” a six-ton, 23-foot-high 
sculpture by internationally known 
sculptor Willi Gutmann. 

It demonstrates the versatility of in¬ 
terchangeable parts to achieve a variety 
of artistic forms, in the same way that 
the internal design of the tower utilizes 
the modular laboratory approach to 
achieve versatility in scientific projects. 

Describing the company’s philosophy 
which led to the commission, President 


Millhiser explains: “The mission of the 
modem corporation is not only eco¬ 
nomic, but cultural. We feel that we 
can and must contribute to the com- . 
munities in which we live and do 
business, in both of these ways.” < 

The manufacturing center, to contain 
1.6 million square feet of space, could 
house three football fields. It is the : ; 
largest single expenditure in Philip V 
Morris’s $500-million five-year capital . *' 
expansion program. 

With the advent of environmental 
control and improved working condi- 5‘- 
tions, Philip Morris retained the serv- ' 
ices of Skidmore, Ovvings and Merrill, 
an architectural firm whose prominent ‘ j 
reputation is reflected in the design of 
buildings such as the Air Force 
Academy in Colorado and the Lyndon 
Baines Johnson Library in Texas. 

Landscaping will be extensive. To 
assure quality, the architectural firm of 
Zion & Breen Associates was put in 
charge. The firm is much cited for the 
vest pocket Paley Park in mid-Man¬ 
hattan. 

The manufacturing complex is high¬ 
lighted by the emphasis on "human 
engineering.” The consulting firm of 
Kendall, Bowers & Schwartz, Inc., was 
engaged to see that the complex was 
made not only a site for the making 
of better cigarettes, but also a place 
where factory workers can enjoy their 
daily work. 

Employees will drive past a pic¬ 
turesque lake enlivened by a cascading 
fountain and walk through tree-lined 
malls to the centrally airconditioned 
manufacturing center. 

Inside the main factory, workers will 
be able to look out through 20-foot-high 
glass walls to view a landscape domin¬ 
ated by garden courts. 

Recreation facilities for employees 
will be extensive. In carpeted lounges 
located in each of the 10 adjacent 
towers, employees will be able to pur¬ 
sue such break-time diversions as listen¬ 
ing to music—from classical to hard 
rock—through earphones and watching 
short subject films ranging from knit¬ 
ting to water skiing. Other areas will be 
used for exhibiting the arts and crafts 
and other handiwork of plant em¬ 
ployees. 
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